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PREAMBLE

The role of business incubators in developing entrepreneurship and creating new business
ventures it also aims at identifying and studying the business incubation. Business awareness
fields suitable for business incubation, services provided by business incubators, in the
entrepreneurial characteristics of university students in Tamilnadu. The present examination
comprises of writing survey in subjects identified with business hatchery, gave
administrations, achievement factors, confront hindrance and received polices, and the
criteria of brooding. The survey of the writing on activity workings, Mentors and
entrepreneurial uniqueness, entrepreneurial process, and Training Courses and Interview then
Television, center gatherings with specialists and experts and by outlining a poll to test
entrepreneurial attributes. It aims the college understudies toward enterprise and to test their

business hatcheries even though statistic apparatus and individual profile of business people.
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1. INTRODUCTION

The strategy of enterprise and hatching is the most essential approach for
governments with a specific end goal to help Small and medium scale businesses in
innovation advancement, entrepreneurial data dissemination, and task finance get to. The
stage can be built by three components: hatching administrations, entrepreneurial learning
and financing support. Business hatching is a dynamic procedure of business undertaking
improvement to nurture youthful firms, new items, and innovations. Business Incubators
enable Small and medium scale enterprises to get to assets of advancement and business
visionaries, with a specific end goal to encourage more aggressive Small and medium scale
ventures and advance monetary improvement. Subsequently, advancement and business
enterprise are two center elements of hatcheries and assume urgent parts in Small and
medium scale ventures esteem creation. The quantity of hatcheries developed quickly in the
previous two decades. Everywhere throughout the world and in each district, hatching
administrations have turned into a route for creating vigorous and solid economy. The most
alluring field for brooding is the data and correspondence advances which depend basically
on the human capital and couple of foundations. The most fundamental objective at exhibit is
the means by which to upgrade the administration quality and hatching capacity of hatcheries.
In this manner, with a specific end goal to reinforce the hatcheries, six techniques can be
taken after. The procedures are: Expanding administration elements of hatcheries, developing
fine-quality brooding condition, preparing the expert administrators of hatcheries,
encouraging the participation and collaboration of hatcheries, promoting the brooding data
and benefit, and assessing the execution of hatching administrations. Business hatcheries give
an entire arrangement of administrations and an appropriate domain to help entrepreneurial
abilities and to help business visionaries in building up their thoughts, aptitudes, and
information. In this way, it is essential to distinguish the connection between business
hatcheries and enterprise in the correct way and make the related ideas clear to every invested

individual. Business people require a place where they can get operational administrations
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effortlessly to lessen start-up and development costs. Business people additionally need to
diminish the danger of disappointments. They additionally need to get to world class
administrations and expand on demonstrated models. Requests for and access to dependable
fast Internet are likewise basic in territories of brooding administrations. The absence of rapid
Internet outside of a district can be a hindrance in developing business people. Groups
organize a hatchery as an advantage for help business people. Business hatcheries address a
large number of the difficulties that business people look in independent company
improvement, including issues of high data costs, low administration levels, challenges in
getting business administrations, and deficiencies of capital sources. Consolidating
entrepreneurial back model, investment and hatchery capacities will prompt achievement.
Little seed financing by investors, business visionaries, and hatcheries will make it simpler to
create esteem undertakings and improve the nearby economy.

2. REVIEW OF LITERATURE

! Galloway & Brown (2002) argued that entrepreneurship education in universities
has achieved start-ups from students to varying degrees. To a large extent this is determined
by the type of entrepreneurship education delivered, and to whom the entrepreneurship
education is provided.

2 Chandra, He, Fealey (2007) stated that after having conversations with twelve
Chinese business incubators and having interview with their executives they emphasized on
financial services for their incubates

® Nafukho, Muyia (2010) Highlighted that Government should facilitate and should
not spoil the entrepreneurial spirit. Some of the important sectors of economy such as
Agriculture and Industrial are well managed to support the self employed in order to promote
the entrepreneurial spirit.

* Lekoko, Rankhumise, Ras (2012) Stated that Entrepreneurship education program
which is provided to students should be more effective and it should be more enterprising.
They should also impart practical skills and theoretical knowledge for their entrepreneurial

career.
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® Kim Lehman, Ronald Morgan (2014) Observed that how innovation and business
interact with creation of new market. They have also observed that how formal methods of
marketing bypassed in finding the owner and manager versions of situational marketing.
3. OBJECTIVES OF THE STUDY::

To identify the business incubation center awareness.

The exploration Services provided by the Business Incubators.

4. METHODOLOGY:

Research Method: In this study, descriptive research method is applied and this study
involves surveying, fact finding using primary data.

Respondents: The respondents are the executives in the Business incubator.

Sampling Method: According to report published (Startupindia.gov.in, 2016) there are 29
business incubators in Tamil Nadu. Thereby out of 10 incubators in Tamil Nadu,
proportionate random sampling techniques are to be employed for collecting data from 150
incubators across Tamil. i.e. 15 samples from each incubates, also data will be collected.
Survey Location: The survey location is limited to Tamil Nadu.

Data Collection: The study encompasses data collection through using structured
guestionnaire.

5. DATA ANALYSIS AND INTERPRETATION:

Table: 1

Business incubation center awareness

S. No Sources Frequency Percentage Rank
1. Academic Courses 30 17.0 3
2. Training Courses 40 24.7 1
3. Workshop 29 16.0 4
4. Brochure 31 15.0 2
5. Television 20 11.6 5

(Source: Primary data)
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Interpretation: The Training courses ranked as the first awareness with (24.7%) and

Brochure is the second place with (15%) then Academic Courses in the third position with

(17%) and Workshop in the fourth place (16 %) and fifth places the Television (11.6%).
Table: 2

Services provided by Business Incubators

Weighted
S. No Source N Mean Rank
Average
1 Place 297 3.36 57.89% 4
2. Technical Services 303 4.48 44.00% 2
3. Financial support 314 2.60 67.40% 1
4. Training 296 4.44 45.50% 5
Communication and
5. ) 300 4.45 44.51% 3
Marketing

(Source: Primary data):
Interpretation: The rank of services provided by Business Incubators from the position and
according to providing the financial supporting was ranked as the first service to be provided
by business incubators. Technical Services was ranked as the second then Communication
and marketing in the third place and fourth for place and fifth for Training services.
6. CONCLUSION

The development of the business incubators takes role in enhancing the local
economy and developing the entrepreneurship is a collection of individual characteristics
which give a special way in thinking, perceiving, acting, and source of revenue these
personality and qualities make entrepreneurs very passionate and committed. It enable
entrepreneurs to make their future and success in business venturing entrepreneurial skills
could be developed by taking valuable steps and using specific techniques based on

cooperation. Then entrepreneurial education and training is very crucial to the economic
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development and redundancy reduction in the country the entrepreneurship progress

managerial, communication, and business skills of individuals and making them positive

thinkers in the society. There must be a framework of cooperation between executive body,

educational institutions, media, for broadcast and communicate entrepreneurship on different

level.
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